
It is released to the public following government endorsement.  Implementation may involve:

Territory Plan variation
For many centres a variation to the Territory Plan will be necessary.  In some instances a precinct code with specifi c details relating to 
the centre will be introduced into the Territory Plan. The precinct code will provide the opportunity for the building heights and land uses 
outlined in the master plan to be realised by lease holders.

Sale of territory owned land 
Some territory owned land may be identifi ed as appropriate to sell to a developer. Other government agencies take this land to    
market for sale.

Capital works 
Infrastructure and public space improvements may be required.  This will involve various government agencies, and funding through 
future government budgets.

Industry opportunities
It is up to the business community to take advantage of opportunities identifi ed within a master plan to invest in a centre and help it 
meet the community’s needs.  Often many of the proposed changes are on existing developed sites, therefore a plan is likely to take a 
number of years to be realised. 

Ongoing community engagement
The community is involved at each stage of development, either through consultation on changes to the Territory Plan or notifi cation of 
development applications.

How is a master plan implemented?

What is a master plan 1

Who prepares a master plan?
• In Canberra, ACTPLA prepares master plans for all group centres, key transport 

corridors and areas adjacent to town centres

• Master plans are periodically reviewed to ensure their currency

• The community and industry are engaged throughout the process, to ensure local 
issues and community values are considered

• This does not mean all of the communities interests can be accommodated.  
Community views can sometimes be confl icted, may not account for broader policy 
outcomes or may raise issues that are not appropriately dealt with by a master plan, 
such as maintenance of a centre

• Other government agencies sometimes prepare master plans, but they are typically 
development plans for specifi c sites or confi ned locations

• A document that sets out how a particular area can (as opposed to will) develop and redevelop into the future 

• A high level plan intended to set out objectives and strategies to manage development and change over time 

• A process that defines what is important about a place and how its character and quality can be conserved,    
 improved and enhanced 

• It isn’t a detailed design   

What is a master plan?

How is a master plan prepared?

• Extensive community engagement

• Consultation with other government agencies

• Seeking advice from specialist consultants on matters such traffi c, parking, 
transport, economic viability, urban design, social planning and heritage

• Preparation of a draft vision, objectives and design principals

• Draft master plan presented back to the community and stakeholders for 
comment

• Presented to government for endorsement

• Master plan is released to the public, as the fi nal document in this 
comprehensive process



What 

Where

Why

ACTPLA has started work on a master planning 
study for the Kambah group centre. The study will 
investigate a range of potential options to update and 
reinvigorate the centre over the next 20-30 years.

The Kambah group centre is located at the 
intersection of Drakeford Drive and Marconi Crescent. 
The study area is shown within the orange line in the 
map to the right.

The master planning process will help identify how 
the Kambah group centre can be improved to better 
meet the communities’ needs over the next 20-30 
years. This will involve answering questions like:

• How can we make the Kambah group centre a 
more sustainable, interesting and vibrant place? 

• What can we do to ensure the local shops and 
services remain viable? 

• Should the surrounding vacant land be used to 
support the community in the future? If so, how 
should it be used? 

Consultation to date

ACTPLA planners and specialist consultants held an information stall at 
the Kambah shopping centre on Saturday 9 April 2011. 

Maps and information about the master planning process were on view 
and planners were on hand to answer questions and listen to ideas from 
the community. 

ACTPLA also conducted interviews with key stakeholders and called for 
comments on the project web site.

Cleanliness and maintenance: use more 
appropriate trees and lower maintenance landscape 
to provide sun in winter and shade in summer.

Access and convenience: centre should be 
easy to use, easy to get in and out of, have good 
parking, be easy to move around (including for older 
people and those with mobility impairments).

Coherent and legible: should be a place easy 
to fi nd your way around, a centre that is integrated, 
logical and makes sense for regular users and 
visitors, where loading, waste and other ‘back of 
house’ activities are separated and screened from 
customers.

There is desire for a community place: a ‘heart’ or 
‘hub’ for Kambah – including quality public spaces, 
places to sit, appropriate shelter, places for events 
and activities – the centre should encourage people to 
stay, linger, spend some time, meet, gather.

There is support for small business and a diversity 
of shops and services including a better quality 
supermarket anchor supported by small independent 
and specialty shops.

The centre needs active shop frontages rather 
than blank building walls facing public areas, places 
for outdoor dining with cafes and restaurants. 

There should be better connections with public 
transport and to the surrounding residential areas for 
pedestrians and cyclists.Safety: provide better lighting and more 

appropriate night time activity to promote use of the 
centre during more hours of the day. And the sheep are valued!

Community issues: what we have heard...

Kambah group centre 
master planning project2



Kambah group centre will be a landmark element marking the entry into the Tuggeranong Valley.  
It will provide an attractive and convenient commercial hub for the residents of Kambah and the 
broader Tuggeranong community, particularly those moving to and from the Valley via Drakeford 
Drive.  It will offer a large range of goods and services in competition with each other and be an 
amenable place for people to live, work and interact.

Legibility: fi nding your way
A legible centre is readily identifi able within the 
surrounding suburban landscape. Legible centres 
are easy to fi nd your way around because they have 
a memorable built form pattern, interlocking spaces 
and distinctive connecting streets.

Accessibility: easy to access
An accessible centre allows all users move around 
easily, safely and comfortably.  Accessible centres 
are permeable and well-connected offering a 
choice of routes both within the centre and to 
surrounding areas.

Amenity: attractive places
An amenable centre is an attractive place to shop, 
conduct business, linger and enjoy.

Safe
A safe centre allows centre users to relax and enjoy 
their surrounds day and night.

Economic viability
An economically viable centre has an accessible 
catchment and attracts people because it 
provides convenient and accessible services to the 
community. Legibility, accessibility, amenity and 
safety all contribute to a centre’s economic viability.

Kambah Group Centre Vision

what matters 
most to you
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A new movement / infrastructure 
system, with entrances onto Kett 

Street. This will provide logical 
access for car parking (on street 

and off street) and service vehicles, 
as well as a potential bus route.

An improved and extended central 
public plaza running east-west 

through the centre. Seating, lighting, 
public art, toilets, and appropriate 
landscaping / vegetation for shade 

and low maintenance.

CENTRAL PLAZA

PRIMMER CIRCUIT 

New expanded Woolworths adjacent 
to Drakeford Drive. This is linked to a 
multi storey car parking (to the south). 

It has a residential tower above.

NEW SUPERMARKET

MORE RESIDENTIAL 
AND MIXED USE

Additional mixed use redevelopment 
with active frontages at ground level 

and residential accommodation above.

New residential development to the 
north and south of the existing centre.

OPEN SPACE SPINE

Landscaped green space providing 
an iconic entry statement into the 

centre. Can include water sensitive 
urban design such as swales and 
wetland plants. (Note function as a 
fl oodway does not allow for more 

intensive uses).

KETT STREET EXTENSION

Road extended to meet Drakeford 
Drive, to provide additional 

access into and out of the centre.                   
(Note this would allow ‘left turn in / left 

turn out’ only). 

Master plan 
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Existing buildings

New buildings up to 6 storeys high

New buildings up to 5 storeys high

New buildings up to 4 storeys high

New buildings up to 3 storeys high

New buildings up to 2 storeys high
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Access and movement around different precincts

Implementation stages

How the plan works 5

MAR 2011 SEP 2011

Project start-up and 
background research

Workshop 1

9 APR
2011

Opportunities/ 
constraints and de-

velop scenarios

APR
2011

Workshop 2

MAY
2011

Draft master plan 
open for comment

MAY
2011

Draft implementation 
plan

JUN
2011

Master plan and 
implementation plan 

complete and adopted 
by Government

SEP
2011

=  newsletter published =  workshop

ACTPLA draft 
variations to 
Territory Plan 
as required

POST 
SEP 2011

MAR 
2011

Next steps

Keep up to date online at www.actpla.act.gov.au/Kambah


